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the golden equation







Why does a game making 
$1 million a day need an 
additional $500 million? 



cLTV > eCPI





cLTV > eCPI



marketing channels
• SEO

• Word of Mouth

• Platform editorial (apple/google)

• PUA

• TV

• Outdoor

• Events

• Print

• Podcast

• Viral (game features)

• PR

• Social Media

• Influencer (Twitch/YouTube)

•IP Licensing
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eCPI (and all the following 
metrics) are generally thought 

of on a daily cohort level



cLTV > eCPI



revenue channels
• Premium Price

• Subscription

• IAP

• Permanent Goods

• Consumable Goods

• Content

• Advertising

• Static

• Video

• Incentivized video

• Offer services

• Merchandising

• Live events







cLTV behind a $1 billion / 
year game















daily cohort view
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• twitter: @famousaspect
email: ethan@famousaspect.com

continue the conversation


